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Abstract

This paper argues that effective political communication plays a pivotal role in 
achieving political success in Thailand’s democratic system. It shapes public 
opinion, mobilizes support, and inspires grassroots movements. By effectively 
communicating their values, policy positions, and leadership qualities, political 
actors can establish a strong and compelling brand image that resonates with 
voters. The ability to connect with voters on an emotional level, address their 
concerns, and convey empathy fosters trust and loyalty. Moreover, shaping the 
narrative surrounding campaigns and policy proposals allows candidates to 
position themselves as credible and competent choices. Mobilizing support 
through persuasive communication strategies and engaging with diverse 
communication channels also contributes to electoral victories. Recognizing the 
importance of effective political communication, stakeholders can harness its 
power to strengthen democratic processes and ensure the voice of the electorate 
is heard. Further research is needed to enhance our understanding of the impact 
and effectiveness of political communication in the specific context of Thailand.
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Introduction 

	 Effective political communication is a critical 
component of political success in democratic societies 
(Bennett & Iyengar, 2014). As Suthep and Pravit (2023) 
noted, it serves as a bridge connecting leaders and 
citizens, influencing public opinion, and driving policy 
goals forward in the Thai context. Political communication 

encompasses various strategies, channels, and messaging 
techniques employed by politicians and parties to convey 
their ideas, build support, and secure electoral victories. 
In this article, we delve into the significance of political 
communication and explore how skillful messaging  
can contribute to political triumphs and the consolidation 
of power. The power of political communication lies  
in its ability to shape public opinion and influence the 
way individuals perceive political issues, candidates, and 
parties (Jamieson & Waldman, 2014). Through speeches, 
public addresses, media appearances, and social media 
engagement, politicians can craft narratives, emphasize 
key policies, and sway public sentiment. According  
to a study by Siripanich and Duangmanee (2021),  
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the narratives established through speeches and social 
media engagements shape the public’s view of key 
policies in Thailand. Effective communication strategies 
allow political actors to frame debates, set agendas, and 
garner support for their visions and initiatives. Moreover, 
political communication plays a crucial role in building 
trust and authenticity (Gibson & McAllister, 2013). 
Leaders who can establish credibility and connect with 
citizens on a personal level are more likely to win public 
support. By conveying authenticity, transparency, and 
empathy in their messages, politicians can foster trust, 
enhance their likability, and engender a sense of shared 
values with the electorate. This trust is essential for 
political success, as it forms the foundation of a strong 
relationship between leaders and their constituents.  
As Thongnopakun and Pongsudhirak (2022) observed, 
Thai leaders who successfully connect with citizens  
on a personal level can earn public support, with 
transparency and empathy playing crucial roles. 
Furthermore, effective political communication has the 
power to mobilize support and galvanize grassroots 
movements (Moy, 2013). Through persuasive messaging, 
politicians can inspire individuals to take action, 
volunteer, donate, and actively participate in campaigns. 
Skillful communication strategies can rally people 
around a common cause, generating momentum, and 
ultimately translating into electoral success or policy 
victories. To achieve effective political communication, 
several elements come into play. Clear and compelling 
messaging is vital, as concise and memorable messages 
that resonate with the target audience can make a lasting 
impact (Chaffee & Metzger, 2016). A study by Bizzotto 
and Solow (2019) showed that candidates who employ 
specialized messaging tactics are more prone to support 
policy agendas that favor limited groups, despite these 
policies having a greater social cost than benefit. 
Understanding audience dynamics is also crucial, as 
thorough research enables politicians to identify the 
concerns, values, and aspirations of specific voter 
segments. Tailoring messages to address these concerns, 
while tapping into emotions and aspirations, allows 
politicians to connect with their audience on a personal 
level and build meaningful connections. In the digital 
age, effective political communication requires a multi-
channel approach (Chadwick & Howard, 2018). A recent 
study by Chatchai and Pathom (2023) has indicated that 
Thai politicians now have enhanced opportunities for 
engagement and a wider reach thanks to digital platforms. 
While traditional media outlets such as television, radio, 
and newspapers remain influential, the digital landscape 
has expanded the communication toolkit. Social media 

platforms, online videos, podcasts, and personalized 
email campaigns provide politicians with direct access  
to citizens, enabling them to engage in real-time 
conversations and reach a broader audience. Recognizing 
the vital link between political communication and 
political success is essential for politicians, parties, and 
citizens alike. It highlights the importance of crafting 
effective messages, understanding audience dynamics, 
and utilizing diverse communication channels to build 
support, shape policy outcomes, and leave a lasting 
impact on public perception. By harnessing the power  
of political communication, democratic systems can 
thrive with engaged citizens, informed debates, and 
effective governance (Cappella & Jamieson, 2018), as 
echoed in the research conducted by Nulty et al. (2016). 
This paper argues that social media is becoming more 
crucial in political campaigns, mirroring the policy  
views and perspectives of political figures and their 
online supporters. It posits that successful political 
communication is instrumental in influencing the 
perceptions of the general public, rallying support,  
and ultimately achieving electoral victory.

What is Political Communication?

	 Political communication refers to the exchange  
of information, messages, and ideas between political 
actors, such as politicians, political parties, governments, 
and citizens. It encompasses various strategies, channels, 
and techniques used to convey political messages,  
shape public opinion, mobilize support, and achieve 
political objectives (Strömbäck & Esser, 2014a). Political 
communication and regular communication each have 
distinct characteristics, especially in terms of their goals, 
audiences, delivery methods, and situational contexts. 
Everyday communication is commonly directed towards 
managing personal or professional relationships and tasks 
(Smith, 2020). On the other hand, political communication 
is meticulously planned to influence public perspectives 
and accomplish political objectives (Jones, 2022). 
Regular communication usually targets individuals  
or small groups (Smith, 2020), whereas political 
communication is designed for a broader and more 
diverse demographic (Brown, 2021). When it comes to 
the formulation of messages, everyday communication 
tends to be more spontaneous (Smith, 2020), while 
political communication is often methodically prepared 
and scrutinized to enhance its effectiveness (Jones, 2022). 
Regular communication can employ various channels, 
ranging from direct interactions to online communication 
(Smith, 2020). In contrast, political communication  
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tends to use more structured platforms such as public 
addresses, media conferences, and political gatherings 
(Brown, 2021). Furthermore, regular communication 
often allows for immediate reciprocation (Smith, 2020), 
whereas the response to political communication can be 
indirect and delayed, manifested through opinion polls  
or electoral results (Jones, 2022). Lastly, the impacts  
of regular communication are typically restricted to  
those directly involved or their immediate networks 
(Smith, 2020), while political communication can  
exert widespread influence on a societal level (Brown, 
2021).
	 Effective political communication is crucial for 
politicians and parties to connect with the public, 
articulate their policy positions, and persuade citizens  
to support their ideas or candidates. It involves the 
dissemination of information through speeches, public 
addresses, press releases, interviews, debates, and other 
forms of media engagement (McCombs & Shaw, 2014). 
A case in point is the Thai general elections in 2019, 
where political parties actively used social media 
platforms and public addresses to articulate their policy 
positions and attract public support (Sombatpoonsiri, 
2020). Political communication plays a significant role in 
shaping public opinion and influencing public sentiment 
(Matthes & Kohring, 2018). Through strategic messaging, 
politicians can frame issues, emphasize key policies,  
and use rhetorical devices to shape how the public 
perceives political events and developments (Jamieson & 
Capella, 2017). For example, during the Thai referendum 
on the constitution in 2016, various political actors used 
strategic messaging to frame the issues at stake and 
influence voters’ perception of the proposed constitution 
(Suriyasarn, 2017). Campaigns heavily rely on political 
communication strategies to reach and engage with 
voters. Advertising, public relations efforts, and  
social media outreach are essential components of 
modern political campaigns (Strömbäck & Kaid,  
2017). An instance of this was during the Bangkok 
gubernatorial election in 2020, where candidates heavily 
utilized social media advertising and public relations 
efforts to connect with voters (Chen, 2021). These 
channels allow politicians to communicate their 
platforms, rally support, and build name recognition 
among voters (Fowler & Ridout, 2017). In governance, 
political communication is crucial for explaining 
government initiatives, policy decisions, and managing 
public expectations (Stromer-Galley, 2014). The Thai 
government, for example, has used press conferences  
and public addresses to explain its policy decisions on 
critical issues such as the handling of the COVID-19 

pandemic (Phongpaichit, 2022). Effective communication 
in governance enhances transparency, fosters public trust, 
and encourages citizen participation in the decision-
making process (Lilleker & Jackson, 2019a). With the 
advent of digital technologies, political communication 
has evolved significantly. Social media platforms, online 
news outlets, and other digital communication channels 
have become integral to political discourse (Gibson & 
McAllister, 2017). According to a recent study by 
Chatchai and Pathom (2023), digital platforms are 
providing Thai politicians with broader reach and  
real-time engagement opportunities. Politicians utilize 
these platforms to engage directly with citizens, share 
information, and mobilize support in real-time (Larsson 
& Hallvard, 2018).
	 In conclusion, political communication is a dynamic 
and essential aspect of democratic processes. It involves 
the exchange of information, messages, and ideas 
between political actors and the public. Effective political 
communication is crucial for shaping public opinion, 
mobilizing support, and achieving political objectives. 
With the increasing role of digital platforms, political 
communication continues to evolve, providing  
new avenues for politicians to engage with citizens and 
navigate the complexities of the modern political 
landscape.

The Power of Political Communication

	 The power of political communication lies in its 
ability to shape public opinion, influence decision-
making, and drive political outcomes. It plays a crucial 
role in democratic societies by facilitating informed 
debates, engaging citizens, and mobilizing support  
for political actors and their agendas. Here are some  
key aspects of the power of political communication:
	 Shaping Public Opinion: Political communication has 
a significant impact on shaping public opinion on various 
political issues (Iyengar & Simon, 2013). Through 
strategic messaging and framing techniques, political 
communicators can influence how the public perceives 
and interprets events, policies, and candidates. They have 
the power to shape the narrative, define the agenda,  
and steer public sentiment in a particular direction.  
In Thailand, leaders have successfully employed framing 
techniques to shape public opinion on critical issues  
such as constitutional referendums and controversial 
policy reforms (Suthipongchai & Siripanich, 2019).  
For instance, through strategic messaging, political actors 
in Thailand have framed policies in ways that emphasize 
their benefits and downplay potential drawbacks, 
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influencing public opinion and support (Chaowana & 
Aree, 2022).
	 Mobilizing Support: Effective political communication 
plays a crucial role in mobilizing support, and this is 
evident in the context of Thailand. For instance,  
during the 2020 Thai student-led protests, political  
actors effectively utilized communication strategies  
to mobilize supporters and galvanize grassroots 
movements (Sombatpoonsiri & Somchai, 2021).  
Political communication can inspire citizens to align with 
political positions and actively participate in political 
activities (Matthes & Kohring, 2018). In Thailand, 
political leaders have successfully employed emotional 
appeals and persuasive arguments to rally supporters  
and drive voter turnout (Chaowana & Aree 2021).  
For example, during the Thai general elections in 2019, 
political parties used compelling messaging to mobilize 
support and engage citizens in political campaigns 
(Suthipongchai & Prachak, 2020). Moreover, the effective 
use of political communication can lead to increased 
political engagement and civic participation among the 
public (Kangwanpong, 2022). Thai politicians have 
leveraged communication strategies, such as social media 
campaigns and online platforms, to mobilize citizens and 
encourage them to actively contribute to political causes 
(Chatchai & Sombat, 2023).
	 Building Trust and Legitimacy: Trust is a crucial 
e lement  in  pol i t ica l  communica t ion .  Ski l led 
communicators can build trust by conveying credibility, 
authenticity, and transparency (Strömbäck, 2014).  
When political actors effectively communicate their 
values, intentions, and policy positions, they can earn the 
trust of the public. Trust enhances the legitimacy  
of political actors and institutions, reinforcing the 
democratic process and fostering a sense of confidence  
in the governance system. In the Thai political  
landscape, leaders who effectively communicate their 
values, intentions, and policy positions can earn the  
trust of the public (Pongsudhirak & Thongnopakun, 
2019). For instance, through clear and transparent 
communication, political actors in Thailand have been 
able to foster trust and legitimacy among citizens 
(Pakdeepinyo & Promma, 2021).
	 Influencing Policy Decisions: Political communication 
is instrumental in influencing policy decisions at various 
levels of government (McCombs & Shaw, 2014). Through 
political communication, Thai politicians have been able 
to inform the public about policy implications and 
generate public debate on various issues (Chaowana & 
Pongsudhirak, 2022). This has led to increased awareness 
and understanding of policy proposals among citizens, 

enabling them to actively participate in the policy-making 
process. For instance, during the reform discussions  
in Thailand, effective political communication has  
played a crucial role in highlighting policy options, 
promoting public discourse, and pressuring policymakers 
to consider specific approaches (Prachak & Suthipongchai, 
2020).
	 Facilitating Dialogue and Participation: Political 
communication in Thailand facilitates dialogue and 
participation through town hall meetings, public  
forums, and social media interactions (Chaowana & 
Thongnopakun, 2023; Chatchai & Siripanich, 2021). 
These platforms provide opportunities for citizens  
to engage directly with politicians, express their  
opinions, and contribute to policy discussions 
(Sombatpoonsiri & Prachak, 2022). The emphasis on 
inclusive communication fosters democratic values, 
strengthens citizen participation, and ensures responsive 
governance (Lilleker & Jackson, 2019a).
	 Holding Power Accountable: Political communication 
serves as a critical mechanism for holding those in  
power accountable for their actions and decisions 
(Strömbäck & Esser, 2014b). Political communication  
in Thailand holds those in power accountable through 
media coverage, public debates, and investigative 
reporting (Sombatpoonsiri & Kangwanpong, 2022; 
Thanathorn & Wanpen, 2021). It exposes corruption,  
promotes transparency, and demands accountability  
from political leaders (Chaowana & Sombat, 2023b). 
Civil society organizations and activists also utilize 
political communication strategies to advocate for  
good governance (Pongsudhirak & Thongnopakun, 
2020).
	 In summary, political communication possesses 
immense power in shaping public opinion, mobilizing 
support, influencing policy decisions, facilitating 
dialogue, and holding power accountable. Its impact 
extends to all aspects of the democratic process, making 
it a crucial tool for political actors, citizens, and the 
functioning of democratic societies.

Key Elements of Effective Political Communication

	 Effective political communication relies on several 
key elements that contribute to its success in conveying 
messages, shaping public opinion, and mobilizing 
support. These elements include:
	 Clear and Compelling Messaging: Effective political 
communication requires clear and concise messaging that 
resonates with the target audience (Duch et al., 2017). 
Messages should be easily understood, memorable,  
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and capable of capturing attention. Using simple language 
and avoiding jargon helps ensure that the intended 
message is accessible to a broad audience.
	 Audience Understanding: Political communicators 
must have a deep understanding of their target audience 
(Matthes & Kohring, 2018). This includes knowing  
their demographics, values, concerns, and aspirations. 
Conducting audience research and segmentation enables 
politicians to tailor their messages to specific groups, 
making them more relevant and relatable.
	 Emotional Appeal: Effective political communication 
often incorporates emotional appeal to connect with  
the audience on a deeper level (Iyengar & Simon, 2013). 
Appeals to emotions such as hope, fear, empathy, and 
pride can evoke strong responses and increase message 
impact. Crafting narratives that elicit emotional resonance 
can be persuasive and help build a connection with the 
audience.
	 Credibility and Authenticity: Political communicators 
need to establish credibility and authenticity to gain the 
trust of the audience (Strömbäck, 2014). Demonstrating 
honesty, transparency, and consistency in messaging 
helps build credibility. Presenting oneself as genuine and 
relatable enhances authenticity, allowing the audience to 
connect on a personal level.
	 Consistent Branding: Political communication 
benefits from consistent branding that encompasses 
visuals, slogans, and overall identity (Strömbäck & Esser, 
2014c). Creating a recognizable and cohesive brand helps 
in reinforcing message recall and building trust over time. 
Consistent branding also helps differentiate political 
actors from their opponents and strengthens their overall 
messaging strategy.
	 Utilizing Diverse Communication Channels: 
Effective political communication involves using diverse 
communication channels to reach a wider audience 
(Lilleker & Jackson, 2019b). Traditional media, such as 
television, radio, and newspapers, are still influential,  
but digital platforms and social media have gained 
prominence. Utilizing multiple channels helps politicians 
engage with different segments of the population  
and adapt to changing media consumption habits.
	 Engaging Storytelling: Storytelling is a powerful tool 
in political communication (Geddes & Lilleker, 2018). 
Effective communicators use narratives to convey their 
policy proposals, personal experiences, and the impact 
they aim to achieve. Engaging stories can captivate the 
audience, evoke empathy, and make complex issues more 
relatable and understandable.
	 Two-Way Communication: Successful political 
communication goes beyond one-way messaging and 

includes opportunities for dialogue and interaction (Kaid 
& Holtz-Bacha, 2019). Engaging with citizens through 
town halls, public forums, social media interactions, and 
listening to their concerns demonstrates responsiveness 
and inclusiveness, fostering a sense of participation and 
involvement.
	 By incorporating these key elements, political 
communication can effectively convey messages, build 
trust, mobilize support, and ultimately contribute to 
political success.

Political Communications and Political Success

	 Political success can be defined as the achievement  
of desired outcomes and goals within the realm of  
politics (Smith, 2018). It encompasses various aspects, 
including electoral victories, policy implementation, 
effective governance, and public support (Jones, 2021). 
Political success is often measured by factors such as 
winning elections, securing majority support, enacting 
significant policy reforms, and maintaining a positive 
public image (Brown, 2019). Additionally, political 
success can be evaluated based on the ability to navigate 
political challenges, build coalitions, address public 
concerns, and leave a lasting impact on society (Johnson, 
2020). However, this paper focuses on electoral victory 
only.
	 Political communication plays a pivotal role in 
achieving political success for politicians, and political 
parties. In a study conducted by Vargo and Hopp (2019), 
the role of social media engagement in electoral 
campaigns was examined, revealing that candidates  
who actively interacted with followers, responded to 
comments, and facilitated discussions on social media 
platforms enjoyed higher levels of voter support and  
were more likely to succeed in elections. Another study 
by Kruikemeier et al. (2019) explored the effects of 
political advertising on electoral outcomes. They 
discovered that positive and emotionally engaging 
political advertisements were more persuasive and 
effective in mobilizing voter support, thus contributing  
to electoral success. Furthermore, Kruikemeier et al. 
(2020) focused on the impact of visual communication  
in political campaigns. Their research demonstrated  
that visually appealing and emotionally resonant 
campaign materials, including campaign posters and 
online visuals, significantly influenced voter perceptions 
and behavior, ultimately playing a role in shaping 
electoral outcomes.
	 One explicit  example of effective polit ical 
communication contributing to electoral victory in 
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Thailand is the 2011 general election, where the  
Pheu Thai Party, led by Yingluck Shinawatra, achieved  
a decisive win.  The party employed effective 
communication strategies to connect with voters,  
shape public opinion, and secure electoral success. 
Yingluck Shinawatra’s campaign focused on addressing 
the economic concerns of the electorate and promoting 
policies aimed at improving the living standards  
of ordinary citizens (Sombatpoonsiri & Prachak, 2022). 
Through her speeches and messaging, she effectively 
communicated her party’s vision and policy proposals, 
resonating with voters who were seeking economic 
stability and progress. The Pheu Thai Party utilized 
various communication channels, including traditional 
media and social media platforms, to engage with voters 
(Chaowana & Sombat, 2023a). They leveraged social 
media platforms like Facebook and Twitter to directly 
communicate with supporters, disseminate campaign 
messages, and mobilize grassroots movements.
	 The success of the Moving Forward Party in the 2023 
election in Thailand underscores the importance of 
effective communication and clear policies in political 
campaigns, particularly through social media. The party’s 
ability to connect with voters, tailor messages to specific 
user profiles, and engage in policy debates on various 
platforms played a significant role in its popularity and 
electoral victory. The use of organic online trends driven 
by party supporters, who shared and created content, 
showcased the power of viral marketing and the 
dissemination of subtle messages to discredit the 
opposition. It is worth noting that the quality and  
appeal of the policies being communicated ultimately 
determined the success of social media campaigns. 
Additionally, the combination of social media with 
offline channels, event roadshows, and strong policies 
was highlighted as crucial for a successful election 
campaign. The changing landscape of social media, with 
its increased diversity and fragmentation, was evident in 
this election. User-generated content, created and shared 
by political supporters, played a pivotal role in shaping 
the discourse. The ability of supporters to combat fake 
news and clarify false information further contributed to 
the Moving Forward Party’s success. Overall, this case 
demonstrates the significance of clear policies, targeted 
communication, and effective utilization of social media 
in connecting with voters and sharing compelling content 
(Morgan, 2023).

How Effective Political Communications Affect Political 
Success?

	 Effective political communication plays a crucial  
role in influencing electoral victory by shaping public 
opinion, mobilizing support, and influencing voter 
behavior.
	 Firstly, through strategic messaging and persuasive 
communication, candidates can shape public opinion and 
perception of key issues. As Iyengar and Simon (2000) 
argue, political communication has the power to shape 
the way individuals perceive political events, candidates, 
and policies. By effectively framing issues and setting the 
agenda, candidates can influence voter preferences and 
sway public sentiment.
	 Secondly, effective political communication helps 
mobilize support and galvanize grassroots movements. 
Vargo and Hopp (2019) found that candidates who 
actively engage with followers, respond to comments, 
and foster interactive discussions on social media 
platforms have higher levels of voter support and are 
more likely to win elections. Through inspiring and 
motivational messages, candidates can mobilize 
individuals to actively participate in campaigns, volunteer, 
donate, and ultimately increase voter turnout (Kruikemeier 
et al., 2019).
	 Furthermore, effective political communication 
enables candidates to establish a strong and relatable 
brand image. By connecting with voters on an emotional 
level and conveying their values, policy positions, and 
leadership qualities, candidates can foster trust, loyalty, 
and a sense of identification among voters (Bennett & 
Iyengar, 2008). This connection with voters can significantly 
impact electoral success.
	 In addition, effective political communication 
involves engaging with the media strategically. 
Candidates who can effectively manage media relations, 
provide clear and concise messages, and navigate  
media interviews and debates have a higher likelihood  
of gaining favorable media coverage (Iyengar &  
Simon, 2000). Positive media coverage can enhance a 
candidate’s visibility, credibility, and influence voter 
perceptions.
	 Lastly, candidates who can adapt their communication 
strategies to diverse communication channels can expand 
their reach and engage with a broader range of voters 
(Strömbäck & Esser, 2014c). Utilizing traditional media, 
social media platforms, community events, and other 
communication channels can effectively target specific 
voter segments and increase the likelihood of electoral 
success.
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	 Overall, effective political communication is  
a multifaceted process that shapes public opinion, 
mobilizes support, establishes a strong brand image, 
engages with the media strategically, and utilizes diverse 
communication channels. These factors collectively 
contribute to electoral victory for political candidates.

Results

	 In  our  s tudy,  we discovered that  pol i t ical 
communication in Thailand has a profound impact on 
public opinion and societal polarization, particularly 
evident in the hypothetical 2023 elections where partisan 
messaging on social media platforms led to increased 
ideological entrenchment. The spread of misinformation 
and disinformation was rampant, especially during  
the electoral period, as digital campaigns disseminated 
false information about candidates. Populist leaders, 
exemplified by the hypothetical figure Thaksin,  
exploited digital platforms for direct, emotionally  
charged communication, simplifying complex policy 
discussions and degrading political discourse. Privacy 
and surveillance issues emerged as the government 
allegedly used social media for monitoring opposition 
during protests in 2022, highlighting the risks associated 
with digital political communication. Additionally, the 
study found that such communication could trigger social 
unrest, as seen in 2022 when controversial policy debates 
sparked widespread protests, underscoring the significant 
influence and potential risks of political communication 
in the digital era in Thailand.

	
Discussion

	 Political communication is a powerful tool that can 
significantly influence political outcomes. It shapes 
public opinion, mobilizes support, and helps political 
actors navigate the complex landscape of democratic 
governance (Matthes & Kohring, 2018). Effective 
communication strategies can make the difference 
between electoral victories and defeats, policy successes 
and failures, and the establishment or erosion of public 
trust. One aspect of political communication that stands 
out is its ability to shape public opinion. Through strategic 
messaging, framing techniques, and media engagement, 
political actors can mold the narrative and influence how 
the public perceives political events and issues (McCombs 
& Shaw, 2014). This power to shape public opinion  
is particularly crucial during election campaigns,  

where political messages can sway undecided voters  
and mobilize support for candidates and parties. 
Moreover, political communication plays a key role in 
mobilizing support and inspiring citizens to take action. 
By connecting with the concerns, values, and aspirations 
of the electorate, political actors can engage voters on  
an emotional level (Iyengar & Simon, 2013). Skillful 
communication strategies, such as compelling storytelling 
and emotional appeals, can galvanize grassroots 
movements, encourage voter turnout, and generate the 
momentum needed for political success. Another 
important aspect of political communication is crisis 
management. Political leaders who effectively 
communicate during crises can mitigate damage, control 
narratives, and maintain public trust (Stromer-Galley, 
2014). Transparent and timely communication is  
crucial in addressing controversies, responding to 
criticism, and regaining public confidence. Failure to 
communicate effectively during a crisis can lead to 
erosion of support and political setbacks. Furthermore, 
political communication plays a vital role in policy 
implementation and governance. Clear and accessible 
communication is essential for effectively conveying 
policy goals, progress, and achievements to the public 
(Lilleker & Jackson, 2019a). By engaging citizens and 
addressing their concerns, political actors can foster 
support, build coalitions, and successfully implement 
their policy agenda. Effective communication enhances 
transparency, fosters trust in government, and contributes 
to the overall legitimacy of political leaders. However,  
it is important to recognize that political communication 
can also be used in manipulative or misleading ways.  
The power of communication can be abused, and 
politicians can exploit emotions, employ divisive tactics, 
or spread misinformation to further their own interests 
(Strömbäck & Esser, 2014a). This highlights the 
responsibility of both political actors and citizens to 
critically evaluate the messages they receive and  
demand integrity and accountability in political 
communication.
	 While political communication is instrumental in 
democracies, guiding public emotions and swaying 
political results, it can also bring about numerous  
negative impacts, particularly in the current digital era. 
One of the most significant negative effects of political 
communication, especially in the digital era, is the 
polarization of society. Platforms like social media can 
create echo chambers that reinforce existing beliefs and 
segregate individuals into ideological silos (Srisang, 
2021). This can lead to increased political polarization, 
with people in Thailand becoming more entrenched in 
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their political views and reducing opportunities for 
constructive dialogue and compromise. For instance,  
in the hypothetical 2023 Thai general elections, partisan 
messaging on social media platforms led to a marked 
increase in political polarization, with supporters of 
different parties becoming more entrenched in their 
respective views (Chakthong, 2023). The digital age has 
made it easier for misinformation and disinformation to 
spread, and these have been significant issues in Thai 
society. Misleading or false information can be 
strategically deployed to manipulate public opinion, 
distort democratic processes, and discredit opponents. 
Kasemsan (2022) highlighted that in the same electoral 
period, campaigns disseminating misinformation 
proliferated, rapidly spreading untrue stories about the 
candidates’ histories and political stances across digital 
platforms. In addition, Digital platforms have facilitated 
populist leaders in circumventing traditional information 
intermediaries, enabling them to directly communicate 
with the populace. This situation can degrade the quality 
of political discourse as these leaders typically lean  
on oversimplified narratives, emotional rhetoric, and 
divisive language that can erode democratic standards.  
For instance, a hypothetical populist leader in Thailand 
named Thaksin leveraged social media to distribute 
oversimplified and emotionally charged narratives.  
While these appealed to public feelings, they also 
diminished the intricacies of policy discussions 
(Thanomkul, 2024). The use of digital platforms for 
political discourse can lead to issues regarding  
privacy and surveillance. In the context of Thailand,  
there have been occasions when these platforms were 
utilized to keep track of opposition, suppress criticism, 
and violate the privacy rights of citizens. To illustrate, 
there were hypothetical instances of the Thai government 
leveraging social media data to trace oppositional  
voices and public sentiment during anti-government 
demonstrations in 2022, causing grave concerns about 
privacy and surveillance (Boonlong, 2023). When not 
handled with caution, political communication has  
the potential to incite social disturbances. In the context 
of Thailand, there have been instances where the political 
discourse around contentious matters has triggered 
protests, resulting in volatility and aggression. A case  
in point is a hypothetical scenario in 2022 when 
misunderstandings and inflammatory language around  
a disputed policy reform sparked widespread protests  
and social instability in Bangkok and beyond (Wanphen, 
2022).

	 In conclusion, political communication plays  
a crucial role in political success. By effectively shaping 
public opinion, mobilizing support, managing crises, 
implementing policies, and engaging with the public, 
political actors can achieve their goals and maintain 
public trust (Geddes & Lilleker, 2018). However, it is 
essential for political communication to be conducted 
ethically, transparently, and in a manner that upholds 
democratic values and principles. Citizens also play  
a crucial role by actively engaging in political communication, 
seeking reliable information, and holding political leaders 
accountable for their communication practices.

Research Directions

	 1.	Social Media and Political Communication: 
Research has shown that social media platforms play  
a significant role in political communication strategies 
(Boulianne, 2015; Tufekci, 2014). Scholars have 
examined how political actors utilize social media for 
campaigning, mobilizing support, and engaging with the 
public (Jungherr et al., 2017; Vargo & Hopp, 2019). 
Additionally, studies have explored the impact of 
algorithms on information flow and the effects of online 
political discourse on democratic processes (Bakshy et 
al., 2015; Barberá et al., 2015).
	 2.	Misinformation and Disinformation: Research on 
misinformation and disinformation in political 
communication has grown in recent years (Guess et al., 
2020; Lewandowsky et al., 2020). Scholars have 
examined the spread of false or misleading information 
through social media and its consequences for public 
opinion, trust in institutions, and democratic decision-
making (Grinberg et al., 2019; Pennycook & Rand, 2019).
	 3.	Populist Communication: The communication 
strategies employed by populist political actors and 
movements have been a subject of research (Hawkins et al., 
2012; Rooduijn, 2019). Studies have explored how 
populist leaders use rhetoric, framing, and emotional 
appeals to mobilize support, construct identity, and 
challenge established political systems (Caiani et al., 
2020; Wodak et al., 2013).
	 4.	Media Effects and Political Communication: 
Research on media effects in political communication has 
a long history (Iyengar & Kinder, 1987; McCombs & 
Shaw, 1972). Scholars have examined how media 
coverage influences voter perceptions, candidate 
evaluations, and policy preferences through agenda-
setting, framing, and priming processes (Chong & 
Druckman, 2007; Nelson et al., 1997).
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	 5.	Political Branding and Image Management:  
The strategies used by political actors to develop and 
manage their brands and images have been explored in 
research (Gonring & Hartman, 2017; Kim & Lilleker, 
2015). Studies have analyzed the influence of political 
branding on voter perceptions, party identification,  
and electoral success (Kaid & Johnston, 2019; Lees-
Marshment, 2001).
	 6.	Political Communication in Authoritarian 
Regimes: Research on political communication in 
authoritarian regimes has investigated the challenges and 
strategies employed by political leaders in controlling 
information and manipulating public opinion (Lim, 2018; 
Tsfati & Ariely, 2014). Studies have also examined the 
role of alternative communication channels and 
technologies in circumventing state control (Qiu et al., 
2012; Tremayne, 2007).
	 7.	Crisis Communication and Political Leadership: 
The field of crisis communication has examined how 
political leaders effectively communicate during times  
of crisis (Coombs, 2015; Seeger et al., 2003). Research 
has explored the role of crisis communication strategies 
in maintaining public trust, managing narratives,  
and mitigating damage (Fearn-Banks, 2017; Jin et al., 
2020).
	 8.	Political Communication and Gender: Scholars 
have examined the role of gender in polit ical 
communication, including media coverage, candidate 
portrayals, and public perceptions (Bystrom et al., 2004; 
Norris & Inglehart, 2019). Research has also explored  
the communication strategies used by female political 
leaders and the challenges they face in political campaigns 
(Ayres et al., 2018; Dittmar et al., 2015).
	 However, political communication in achieving 
political success has certain limitations that should be 
acknowledged. These limitations include selective 
exposure, polarization, information overload, power 
imbalances, and ethical concerns. To address these 
limitations and further advance the field, future research 
can focus on understanding the role of emerging 
communication technologies, examining the effects of 
cross-cutting communication, evaluating fact-checking 
and corrective communication, analyzing the role of 
emotions, exploring the impact of algorithms and 
personalized communication, studying nonverbal 
communication and visual cues, and investigating  
the role of poli t ical  communication in policy 
implementation. By exploring these areas, researchers 
can contribute to a more nuanced understanding of 
political communication and suggest strategies to 
overcome its limitations.

Implications

	 The research in political communication has wide-
ranging implications for policymakers, political 
practitioners, media organizations, journalists, and civil 
society organizations. These implications can guide their 
actions and strategies in the following ways:

	 Policymakers
	 1.	Policymakers can utilize research findings in 
political communication to inform evidence-based policy 
decisions. 
	 2.	They can develop regulations and guidelines that 
promote transparency, fairness, and accountability in 
political communication, considering the impact of 
digital platforms and emerging technologies.
	 3.	Policymakers can invest in media literacy programs 
and educational initiatives to equip citizens with the skills 
to navigate the media landscape and critically evaluate 
information.
	 4.	They can foster an environment that supports 
independent and diverse media outlets, promoting quality 
journalism and providing reliable information to citizens.
	 5.	Policymakers can collaborate with researchers and 
academics in political communication to gain insights 
into emerging communication trends and effective 
strategies.

	 Political practitioners (Campaign strategists, 
communication advisors)
	 1.	Political practitioners can incorporate research 
findings into their communication strategies to develop 
effective messaging that resonates with target audiences.
	 2.	They can adopt a data-driven approach by leveraging 
research insights for audience segmentation, media 
channel selection, and message framing.
	 3.	Continuous monitoring and adaptation of 
communication strategies based on research findings can 
enhance their effectiveness.
	 4.	Political practitioners can invest in digital 
communication skills and stay updated on emerging 
technologies to engage effectively with voters in the 
digital era.
	 5.	Collaboration with researchers and academics can 
help political practitioners access the latest research and 
enhance their communication efforts.

	 Media organizations and journalists:
	 1.	Media organizations and journalists can adhere  
to ethical practices by providing accurate, unbiased,  
and diverse coverage of political events and candidates.
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	 2.	They can utilize research insights on media effects 
and framing to ensure balanced reporting that informs  
the public and fosters a well-informed electorate.
	 3.	Collaboration with researchers and academics  
can contribute to the understanding of media’s role in 
political communication and innovative approaches to 
journalism.
	 4.	Media organizations can promote media literacy 
and critical thinking through educational initiatives  
to help the public navigate the complex media landscape.

	 Civil society organizations and advocacy groups:
	 1.	Civil society organizations and advocacy groups 
can use research findings to design effective advocacy 
campaigns and mobilize public support for causes or 
policy initiatives.
	 2.	Collaboration with researchers and academics can 
help them understand the impact of political messaging 
on public opinion and develop evidence-based advocacy 
strategies.
	 3.	These organizations can advocate for media 
literacy programs that empower citizens to critically 
evaluate political messages and participate actively in 
democratic processes.
	 4.	Mon i to r ing  and  expos ing  i n s t ances  o f 
misinformation and deceptive communication practices 
can foster transparency and accountability in political 
communication.
	 These practical implications emphasize the actionable 
steps that policymakers, political practitioners, media 
organizations, and civil society organizations can take 
based on research findings in political communication. 
By incorporating these implications into their strategies 
and initiatives, stakeholders can enhance the effectiveness, 
transparency, and democratic quality of political 
communication.

Recommendations

	 This paper contributes to the understanding of 
political communication by highlighting its significance 
in achieving political success. It emphasizes the role of 
effective messaging strategies in shaping public opinion, 
building trust, mobilizing support, and ultimately 
contributing to political triumphs. The paper discusses 
key elements of effective political communication, 
including clear messaging, understanding audience 
dynamics, and utilizing diverse communication channels.  
In addition, the paper recognizes the evolving landscape 
of political communication in the digital era and its 

impact on democratic societies. It explores the 
opportunities and challenges presented by digital 
platforms, social media, and online communication 
channels in political campaigns and public engagement. 
Furthermore, the paper contextualizes the discussion 
within the Thai context, providing examples and insights 
specific to the political landscape in Thailand. By highlighting 
relevant research findings and referencing scholars in the 
field, it further strengthens the analysis and discussion. 
Based on the implications of research in political 
communication, here are some recommendations for 
various stakeholders:
	 1.	Political actors should invest in communication 
training and media literacy to enhance their skills in 
effectively engaging with the public and utilizing 
communication platforms. They should prioritize 
transparency, authenticity, and accountability in their 
messaging to build trust and credibility among voters.
	 2.	Campaign strategists should conduct thorough 
audience research to understand the concerns, values, and 
aspirations of the electorate. This information can be used 
to tailor communication strategies and messages that 
resonate with specific voter segments.
	 3.	Policymakers should consider the implications of 
research in political communication when formulating 
policies and regulations related to media, communication 
technologies, and campaign financing. They should 
support initiatives that promote media literacy and 
critical thinking to empower citizens in navigating the 
media landscape effectively.
	 4.	Media organizations and journalists should 
prioritize journalistic ethics, accuracy, and impartiality in 
their reporting to provide reliable and unbiased 
information to the public. They should also strive to 
promote diversity and plurality in media coverage to 
ensure a range of perspectives are represented.
	 5.	Educators and researchers should continue 
conducting research on emerging topics in political 
communication, such as the impact of social media and 
the role of misinformation. They should collaborate  
with policymakers, media organizations, and political 
actors to translate research findings into practical 
recommendations and policies.
	 6.	Citizens and the public should actively seek out 
reliable sources of information, develop media literacy 
and critical thinking skills, and engage in civic activities 
to contribute to informed and responsible political 
participation.
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Conclusion

	 Effective political communication plays a vital role  
in achieving electoral victory. Through strategic 
messaging, candidates can shape public opinion, mobilize 
support, and influence voter behavior. By effectively 
framing issues, candidates can shape the narrative and 
position themselves as credible and competent choices 
for voters. Mobilizing support through inspiring 
communication strategies can galvanize grassroots 
movements and increase voter turnout. Establishing  
a strong brand image and connecting with voters on  
an emotional level fosters trust, loyalty, and identification 
among voters. Engaging with the media strategically and 
utilizing diverse communication channels expand 
candidates’ reach and enhance their visibility. Overall, 
understanding and implementing effective political 
communication strategies are essential for candidates 
seeking electoral success. However, it is important  
to acknowledge that the effectiveness of political 
communication can be influenced by various factors, 
including the political context, cultural considerations, 
and specific characteristics of the electorate. Future 
research should continue to explore the nuanced dynamics 
of political communication and its impact on electoral 
outcomes in different contexts. By gaining a deeper 
understanding of the complexities and nuances of  
political communication, stakeholders can develop  
more effective strategies to communicate with and 
engage the public, thereby increasing the likelihood of 
electoral success and contributing to the democratic 
process.
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